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More issues
9 per year

More technical information = More ad pages  Seedlisuesonineal
Giving growers the knowledge they need to Than any sugarbeet

produce a quality, profitable crop publication
More editorial pages More often
Than any sugarbeet publication Growers count on

Sugar Producer
every month

CIRCULATION:

The most current in the market

Reqch every sugqrbeel‘ grower in the UsS. UNITED STATES.....cccceveeeenenennnnns 10,300

CANADA.......cccvtereerrerrreenrrenreenne 285
Sugar Producer magazine circulation is completely auditable and PROMOTION/TRADE SHOWS ......... 215
updated using industry contacts, USDA Farm Service Agency TOTAL....uiiiieiereeecreeerreeeenaennns 10,800

payment records, satellite imagery and field boundaries.



DEMOGRAPHICS:

Sugarbeet growers top five

READER FACTS

Age Average

Operations Over $TM

Operations Over $2M

Grown Sugarbeets 16+ Years....81%
Planted 500+ Sugarbeets Acres ..41%

ACTIVITIES
ATV's
Boating
Fishing
Hunting
Golfing

OWNED

Center Pivot System

Handline Sprinkler System

Irrigation Pump

Center Pivot System with
Chemigation/Fertigation

Surface (Gravity Flow)

GOING TO BUY

Center Pivot System with
Chemigation/Fertigation

Moisture Sensors

Center Pivot System

Drip System

Pump

OWNED

Pickup Truck (1/2 or 3/4 ton)
Used Tractor
Defoliator/Shredder
Sugarbeet Harvester
Tandem-Axle Truck

GOING TO BUY

Used Tractor

New Tractor

Pickup Truck (One ton or above)
Sugarbeet Planter

Automatic Truck Tarper

OWNED

Precision Guided Tractor

Farm Management Computer
Software

Smart Phone Farm Apps for Use in Field

Precision Guide Sprayer

Precision Guided Harvester

GOING TO BUY

Farm Smart Phone Apps
Farm Management Software
Precision Guided Tractor
Precision Irrigafion

Precision Guided Sprayer

PRODUCER

sugar

CHEMICALS USED
Fertilizer - dry
Herbicide

Fertilizer - liquid
Insecticide
Adjuvant/Surfactant

DISEASE PROBLEMS
Rhizoctonia
Rhizomania
Cercospora Leaf Spot
Various Soil Fungi
Powdery Mildew

PEST PROBLEMS
Root Aphids
Nematodes
Cutworms

Root Maggots
Wireworm

WEED PROBLEMS
Common Lambsquarters
Kochia

Redroot Pigweed
Canada Thistle

Hairy Nightshade




ADVERTISER BENEFITS:
Added value opportunities

al

PRODUCER

e Every issue online at www.sugarproducer.com & digital newsstand
e Online issue features free hotlink to your website
e Buyer’s Guides for your products

e Off The Top for your company news and new products
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LINDSAY ANNOUNCES
NEW MAGNETIC FLOW METER
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ADVERTISER BENEFITS:
e . Sugar

Buyer’s Guides for your products

These Buyer’s Guides are a reader favorite and are free and easy to participate in. Simply email 100-200

PRODUCER

words describing the benefits of your product and a high-resolution image to allen@sugarproducer.com.

January -Tractor Buyer’s Guide
February - Irrigation Products Buyer’s Guide

March - Growth Promoters & Fertilizers Buyer’s Guide

April — Crop Protection Chemicals Buyer’s Guide

May — Harvest Equipment Buyer’s Guide
June/fuly -Trucks/Bulk Beds/Trailers Buyer’s Guide
August/September - Strip-Till Buyer’s Guide
October - Industry Handbook and Seed Directory

November/December - Planting Equipment Buyer’s Guide




EDITORIAL PLANNER:

January through December 2015

January - Tractor Buyer’s Guide
Chemical Updates ¢ Strip-Till « Planting

Bonus Distribution:

* www.sugarproducer.com

* Eastern ID Ag Expo

* Michigan Ontario Sugarbeet Research Reporting Session
Closing Date: November 25 * Materials Due December 2

February - Irrigation Products Buyer’s Guide
Crop Protection * Planting

Bonus Distribution:

* www.sugarproducer.com

* American Sugarbeet Growers Association Annual Meeting
¢ University of Idaho Snake River Sugarbeet Conference
Closing Date: December 19 * Materials Due December 26

March - Growth Promoters & Fertilizers Buyer’s Guide
All Growing Phases * ASGA Convention Report

Bonus Distribution:

* www.sugarproducer.com

* International Sugarbeet Institute

Closing Date: January 23 * Materials Due January 30

April - Crop Protection Chemicals Buyer’s Guide
Sustainability * University & Professional Reports

Bonus Distribution:
* www.sugarproducer.com
e NAMA Conference

Closing Date: February 20 « Materials Due February 27

May - Harvest Equipment Buyer’s Guide
Pest Control ¢ Fall Weed Control

Bonus Distribution:

* www.sugarproducer.com

e Sugar Industry Technologists Inc. Annual Meeting
Closing Date: March 27 * Materials Due Aprll 3

sugar

PRODUCER

June/july - Truck/Bulk Beds/Trailers Buyer’s Guide
Smart Irrigation Month ¢ Harvest Equipment Prep

Bonus Distribution:

* www.sugarproducer.com

¢ Field Tours

Closing Date: May | * Materials Due May 8

August/September - Strip-Till Buyer’s Guide
Harvest ¢ Finance & Insurance

Bonus Distribution:

e www.sugarproducer.com

* American Sugar Alliance Annual Symposium
Closing Date: June 26 * Materials Due July 6

October - Industry Handbook & Seed Directory
Bonus Distribution:

e www.sugarproducer.com

Closing Date: August 28 » Materials Due September 4

COLUMNS STANDARD
o American Sugarbeet DEPARTMENTS

Growers Association ® Calendar of Events
* American Sugar o New Product
Alliance Reviews
o Editor’s Sweet Talk ~ ® Industry News

sugar Industry Map
- Reference Chart

Bonus Distribution:

¢ Inserts Into
November/December
Sugar Producer

Closing Date: September 25

Materials Due October 2

FEATURES

¢ Grower/Farm
Manager

* Production Reports

¢ In the Field:
At Present

o University Research
Reports

* New Equipment
Reviews

¢ Chemical Application
Updates

BONUSES

* Association Meeting
Agendas

* Trade Show
Coverage

o Field Tour Reports

¢ Exclusive Timely
Topics

* Bonus Meefing and
Show Distribution

November/ December
Planting Equipment
Buyer’s Guide

New Seed Varieties

Bonus Distribution:

* www.sugarproducer.com
* The Irrigation Show
Closing Date: October 9 * Materials Due October 16




DIGITAL ADVERTISING: Y

Perfect complement to your print ads

PRODUCER

A new Sugar Producer welbsite was launched last year. This combined —
with a determined efforf on SEO has caused explosive growth on ik w  Ignite &) Bayer CropSclence
sugarproducer.com.

471% Increase in Page Views  *476% Increase in Visits

3 Simple Steps to Better Beets
Take @ lok atour Industry Handbook : " and Grea Profits
to 13 hers

As glyphosate-resistant weeds appear across Minnescta and North Dakota, growers
need real options for preserving the efficacy of glyphosate tachnologies, Learn More »

Diseribed balow, we've included thiee great steps you can take (o batthe weed resistance, gain a
powerful weed management edge, enjoy cutstanding agronomic performance snd maks extia
@ . Spansored By cash on every acre.

-
” METLOCK s
. gb"ﬁté .SI.IITE Step No. 1: Practice Crop Rotation
SoniDet s | Agvetae ANAREETY SN AR SLTS ST
Crop rotation s & proven method of presenving the
ol = { - ) wtility of herblcide technologles By rofating crops,
L s T e R A su L B D Gy o i you can aleo rotate herbicides and modes of
and marivef pevTmn AOmMORNes for the 2074 and 2075 prow % o o . ﬂcﬂﬂ\. mﬂ“.h' rwmm selaotan messmon

— Rend Mo m weeds o evolve resistant strains

ABSe if amaritia T gal ChaBirgeh i 3 e 12l

Website - sugarproducer.com
. M0 Ban Could Spark Logal Challonge
3Mos. 6Mos. 9 Mos. 12 Mos. b

Coundy volers sy the pronibtion I ripe for a cout

Peel-Away 330 320 310 300 ; e i o i T R
Top left corner on all pages. Not visible on mobile.

Step No. 2: Ratate Sugarbe

Background 350 340 330 320 By A Aoy Mo Vi oy iperty i soybeane and nte® | E-BLASTS

In caze you've forgatien, My marks the 7ind anniversary of suger rationing =
LT S tne paveiy weed maagemert i Your message, and yours alone.
W el

B33 whven uses a aifiecent mode o sr] O€nd your updates and/or offers

468 x 60 Banner 330 320 310 300 ren 100 wasaes s s weed 1o, pofato growers and industry
Watch Our Featured Video. Fam Dog Watsring Hersaelf ﬂ‘w&-‘ﬂm ones. Growers) . " . . /

high-yieiding genetics of Liberty] iNsiders. Build in as many hotlinks

920 x 66 Banner 300 290 280 270 (e I speaesmamn= | as you like and expect your mes-

Top of each page. Not visible on mobile. find the night variety tar your fels. | sage to get sent qUiCkly.
HTML-based E-blast ...... $300 Net
Step No. 3: Preserve Glyph TR TET TS

On right and left on all pages. Not visible on mobile.

Visible on all pages and all devices.

728 x 90 Banner 280 270 260 250
Above the fold on home page only. Not visible on mobile. Sweet Science bi—weekly e-newsletter is _
Whan you order a1 least 250 units of LibartyLink soybeans by Febuary 1, 2012, you can arm £2

senf fO an emai| ||St OF SUQC‘rbeef QTOWGTS per gore with the 2012 Inncvation Plus Program. For more infermation, centast your local Bayer
300 x 300 Squqre 225 215 205 195 a nd indUStr insiders Th iS is an inexpen_ CropScience tepresantative, of visit www. innovationplusprogram com: of

sive and effective way to get your mes-
160 x 600 Tower 235 225 215 200 sage out on shorf notice. Pt pustuned folow: Wt e oo

Right hand side on all pages. Not visible on mobile. Full Banner (468 x 60)
300 x 600 Tower 280 270 260 $300 net for one month (4 emails)

Right hand side on all pages. Not visible on mobile.

Right hand side on all pages. Not visible on mobile.




2015 Rate Card #40

PRINT ADVERTISING

BLACK/WHITE FULL COLOR

Full Page

Two-Thirds Vertical Island
Two-Thirds Page

Half Vertical Island

Half Horizontal

Third Vertical
Third Horizontal
Third Page

Sixth Page
Twelfth Page

2nd or 3rd Cover
Spread

Back Cover

Frequency discounts off above rates
Your ad in 3 issues saves you 3% each issue
Your ad in 6 issues saves you 6% each issue
Your ad in 9 issues saves you 9% each issue

Plus, additional savings
Additional 15% off the discounted rate when you furnish a completed ad

First-time advertiser special rates: Contact your sales rep
Combine print and digital ads for even greater savings: Contact your sales rep

Direct Mail, polybags, belly bands, inserts, brochures, etc. All available and limited
only by your imagination: Contact your sales rep

AD SPECIFICATIONS

Trim Size

FUITPOGE. ..t 7.0625 x 10
FUITBIEEA SIZe ... 8.25x 11
2/3 PAGE VErHCAl . ..ottt 4.667 x 10
1/2 Page Horizontal........eoouiiiii e 7.083 x 4.833
1/2 Page Vertical.........coiiiiiiiiiiii i 4.667 x7.333
1/3 Page RectanguIr...........couiiiiiiiiiiiicii e 4.667 x 4.833
1/3 Page Horizontal......c.eoouiiiii e 7.083 x3.167
1/3 Page Vertical.........couiiuiiiiieiii it 2.25x10
1/6 Page Horizontal.......c..ooviiiiii i 4.667 x 2.333
1/6 Page Vertical......c.ooiuiiiiiiii e 2.25x4.833
T/ T2 PAGE e 2.25x2.333
Two-Page Spread 15.125x 10
Spread Bleed Size 16.25" x 11

Complete ad specs: sugarproducer.com/media

PRODUCER

sugar

DIGITAL ADVERTISING

WEBSITE: SUGARPRODUCER.COM 3 Mos 6Mos 9 Mos 12 Mos
Peel-Away 330 320 310 300
Top left corner on all pages. Not visible on mobile.

Background 350 340 330 320
On right and left on all pages. Not visible on mobile.

468 x 60 Banner 330 320 310 300
Visible on all pages and all devices.

920 x 66 Banner 300 290 280 270
Top of each page. Not visible on mobile.

728 x 90 Banner 280 270 260 250
Above the fold on home page only. Not visible on mobile.

300 x 300 Square 225 215 205 195
Right hand side on all pages. Not visible on mobile.

160 x 600 Tower 235 225 215 200
Right hand side on all pages. Not visible on mobile.

300 x 600 Tower 280 270 260 250
Right hand side on all pages. Not visible on mobile.

SWEET SCIENCE BI-WEEKLY E-NEWSLETTER
Full Banner (468 x 60)
$300 net for one month (4 emails)

E-BLASTS
HTML-based E-blast

$300 Net

Email high res pdf files to:
Dave Alexander, Advertising Director
208-542-2213 e dave@sugarproducer.com

Rob Erickson, Account Executive
208-542-2218 e rob.erickson@sugarproducer.com

CORPORATE OFFICES

Harris Publishing, Inc.

360 B Street, Idaho Falls, ID 83402
/(20815247000 Fax (208) 5225241

www.potatogrower.com
Allen Thayer, Editor

Jason Harris, Publisher
208-542-2259

208-542-2222
jasonharris@harrispublishing.com allen@sugarproducer.com




